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Bruxelles, 22 marzo 2006

Varo dell'Alleanza europea per la responsabilita
sociale delle imprese"

Com'é possibile indurre un maggior numero di imprese europee ad andare al
di la degli obblighi minimi di legge, a favore della societa e dello sviluppo
sostenibile? In altre parole, com'é possibile promuovere un maggior
impegno delle imprese a favore della responsabilita sociale delle imprese
(RSI)? La Commissione ha oggi annunciato il suo sostegno al varo di
un'"Alleanza europea per la responsabilita sociale delle imprese”, cosi da
mobilitare le risorse e le capacita delle imprese europee e fare dell'Europa un
polo di eccellenza in materia di RSI. Questa nuova Alleanza é aperta e le
imprese europee di ogni dimensione sono invitate a manifestare il proprio
sostegno su base volontaria. Non si tratta di uno strumento giuridico che le
imprese devono sottoscrivere, ma di una cornice politica per le attuali o
future iniziative nel campo della RSI promosse da grandi aziende, PMI e dai
rispettivi stakeholder. L'Alleanza dovrebbe dar luogo a nuovi partenariati e
offrire nuove opportunita di promozione della RSI a tutti i soggetti coinvollti.
L'iniziativa odierna costituisce il seguito di un'ampia consultazione di tutti i
protagonisti interessati svoltasi nell'ambito del forum multilaterale europeo
sulla RSI, che ha presentato la sua relazione finale nel 2004. La Commissione
propone di convocare nuovi incontri di questo forum nel 2006 al fine di
esaminare con tutti i soggetti interessati i progressi compiuti nel campo della
RSI.

Gunter Verheugen, vicepresidente della Commissione e responsabile per 'industria
e le imprese, ha dichiarato: "Questa Alleanza contribuira a trovare una sintesi tra le
ambizioni economiche, sociali e ambientali europee. La Commissione ha optato per
un metodo volontario piu efficace e meno burocratico. Dato che la RSI riguarda un
comportamento volontario delle imprese, possiamo promuoverla solo collaborando
con le imprese. L'Europa ha bisogno di un clima generale in cui gli imprenditori
vengono apprezzati non soltanto per il fatto che realizzano buoni utili ma anche per il
loro valido contributo di fronte alle sfide che interessano la societa."”

Il commissario agli Affari sociali Vladimir Spidla ha aggiunto: "Il partenariato varato
0ggi rappresenta un'alleanza aperta, il cui obiettivo & dare un nuovo slancio alle
iniziative in materia di RSI. Ritengo che la RSI possa aiutare i lavoratori ad adattarsi
meglio al cambiamento e ad apprendere le competenze necessarie per I'economia
del XXI secolo. Pud anche contribuire a fare diventare le pari opportunita una realta
nelle aziende europee e favorire l'integrazione dei gruppi svantaggiati.”

Un miglioramento del contesto e delle condizioni per le imprese in Europea crea
contestualmente I'esigenza di una maggiore autodisciplina del mondo delle imprese.
In questo quadro la RSI & sempre piu importante ai fini del buon funzionamento
dell'economia di mercato.



Attraverso |""Alleanza europea per la responsabilita sociale delle imprese" la
Commissione intende promuovere l'ulteriore adozione della RSI da parte delle
imprese europee e accrescere il sostegno e il riconoscimento accordati alla RSI,
vista quale contributo allo sviluppo sostenibile e alla strategia per la crescita e
'occupazione. Secondo la Commissione occorre un nuovo metodo politico per il
conseguimento di tale obiettivo. Cid comporta tra I'altro riconoscere alle imprese il
ruolo di protagoniste nel campo della RSI: Allo stesso tempo la Commissione
continua ad attribuire la massima importanza al dialogo con tutti i soggetti interessati
e ammette che la RSI non si sviluppera senza il sostegno attivo e le critiche
costruttive degli attori non aziendali.

Un ampio processo di consultazione

La presentazione di questa Alleanza da parte della Commissione ¢ il frutto di vari
anni di dibattito pubblico, consultazioni e dialogo con le imprese e le altre parti
interessate. Tappe importanti di questo processo sono stati un libro verde (2001)",
una comunicazione’ e listituzione di forum multilaterale europeo sulla RSI
Nell'ambito del forum si & pervenuti a un qualche consenso tra i soggetti interessati;
tuttavia in quella stessa sede sono emerse anche notevoli differenze di opinioni tra i
diversi soggetti aziendali e non aziendali. E emersa una comune interpretazione
europea del concetto di RSI, intesa come lintegrazione volontaria, da parte delle
imprese, delle problematiche sociali ed ecologiche nelle loro attivita e nei loro rapporti
con le parti interessate.

Piccole e medie imprese

A dispetto di quanto comunemente si crede la RSI non riguarda esclusivamente le
grandi aziende. Come per molte altre prassi commerciali, alcuni dei piu recenti e
interessanti sviluppi in questo campo si sono prodotti a livello delle piccole e medie
imprese. La Commissione riconosce l'esigenza di un migliore riconoscimento del
contributo che gia oggi molte PMI apportano nel settore della RSI. La Commissione
agevolera lo scambio di esperienze su come promuovere ulteriormente la RSl tra le
PMI.

Risultati conseguibili attraverso la RSI

- Assunzione di un maggior numero di persone appartenenti a gruppi
svantaggiati;

- investimento nello sviluppo delle competenze, nell'apprendimento permanente e
nell'occupabilita;

- miglioramento della salute pubblica, in settori quali la commercializzazione e
I'etichettatura dei prodotti alimentari;

- migliori risultati sul fronte dell'innovazione;

- uso piu razionale delle risorse naturali e livelli di inquinamento piu bassi grazie
agli investimenti nel campo dell'innovazione ecocompatibile e all'adozione
volontaria di sistemi di gestione ambientale;

- migliore immagine dell'impresa e degli imprenditori nella societa;

- maggiore rispetto dei diritti delluomo e delle norme fondamentali del lavoro,
soprattutto nei paesi in via di sviluppo;

- riduzione della poverta e progresso verso la realizzazione degli obiettivi di
sviluppo del millennio.

Ulteriori informazioni: http://europa.eu.int/comm/enterprise/csr/policy.htm
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ANNEX

MAKING EUROPE A POLE OF EXCELLENCE ON CORPORATE SOCIAL
RESPONSIBILITY:

THE EUROPEAN ALLIANCE FOR CSR

CSR MATTERS TO ALL OF US

Corporate Social Responsibility (CSR) matters because it mirrors the core values
of the society in which we wish to live. It matters to individual companies, big or
small, who through innovative products and services, new skills and stakeholder
engagement can improve their economic, environmental and social performance in
the short and long term. It matters to those who work in and for companies, for
whom it can help to create a more rewarding and inspiring working environment. It
matters to those who buy from companies, to consumers who are paying more and
more attention to the social and environmental credentials of the products and
services they buy. It matters to the local communities where companies operate,
who want to know that they are living amongst organisations that share their values
and concerns. It matters to investors who feel that responsible business behaviour
needs to be encouraged. It matters to people in other parts of the world who expect
European based companies to behave in accordance with European and
international values and principles. And it matters to our children and future
generations who expect to live in a world which respects people and nature.

STRIVING FOR A SUSTAINABLE MARKET ECONOMY

A strong business commitment to CSR as well as an overall supportive role of
public authorities towards CSR has become particularly important over the last 15
years as regard its contribution to the respect for human rights and the rule of law
as well as the sustainable functioning of democracy and market economy, be it on
a local, national, European or global scale. In order to be a successful economic
model, the market economy needs to build on some essential prerequisites: on the
one hand an effective and coherent legislative and regulatory framework; on the
other hand, self limitation and self control as much as a proactive climate of
innovation and entrepreneurship, fairness and trust: all these are necessary
elements to combine high levels of economic success, environmental protection,
social cohesion and welfare. To this end, leading enterprises in Europe are more
than ever undergoing a process of searching, learning and innovating as regards
their governance, management, stakeholder dialogue and product development,
thereby making corporate and product responsibility a natural part of their everyday
business practice and competitiveness. Small companies, as a key driver for
growth and jobs in Europe, have as much to offer as large companies when it
comes to corporate responsibility, even though they often adopt a more informal
and intuitive approach to CSR. Against the background of globalisation and the
associated structural changes, companies are making these shifts in the
expectation that the other stakeholders also commit and shoulder their share of the
risks and opportunities of responsibility and innovation. Dialogue with stakeholders
helps companies to anticipate and deal with social and environmental issues which
may affect future competitiveness.



A EUROPEAN ALLIANCE FOR CSR

In this context, the European Commission backs members of the business
community that are laying the foundations of a European Alliance for CSR. This is
an open Alliance for enterprises sharing the same ambition: to make Europe a Pole
of Excellence on CSR in support of a competitive and sustainable enterprise and
market economy. The essence of this initiative is partnership. This partnership is
based on agreement that the priorities of the European Strategy for Growth and
Jobs fully respond to the challenges of increasing global competition, demographic
trends and a sustainable future.

The delivery of this strategy is crucial for securing Europe’s sustainable growth as
much as the European way of life. The Alliance is built on the understanding that
CSR can contribute to sustainable development, while enhancing Europe’s
innovative potential and competitiveness, thereby also contributing to employability
and job creation. The Alliance seeks to promote CSR as a business opportunity
creating win-win situations for companies and society and recognises that CSR is a
voluntary business approach which reflects the diversity of European business.
While enterprises are the primary actors in CSR, public authorities at local, national
and European level have a supportive role to play in promoting it. The Alliance
initiative builds on previous discussions with business and stakeholders. In
particular, it draws the lessons from the European Multi-Stakeholder Forum on
CSR, a major initiative facilitated by the European Commission. The Forum
provided a platform for European representatives of business, employers, trade
unions and civil society organisations to engage in an innovative process of
learning and dialogue and to agree recommendations for more and effective CSR
practice. It will also capitalise on the European Campaign to promote CSR among
SMEs and the multitude of other business and employer driven initiatives. Another
key driver for this Alliance is the European Roadmap for Businesses on CSR -
2010, whereby leading companies and business networks have set out their vision
and priorities for a competitive and sustainable enterprise from a European
perspective.

The Alliance lays the foundations for the partners to promote CSR in the future. It
evolves around the following three areas of activities:

e Raising awareness and improving knowledge on CSR and reporting on its
achievements

e Helping to mainstream and develop open coalitions of cooperation

e Ensuring an enabling environment for CSR



RAISING AWARENESS AND IMPROVING KNOWLEDGE ON CSR

The Alliance will explore and support creative ways to exchange and disseminate
CSR best practice, initiatives and tools with a view to making them relevant to
business practitioners, policy leaders, consumers, investors and the wider public at
all appropriate levels across Europe and abroad. Special attention will be paid to
promoting CSR amongst enterprises of all sizes in a way that is better in tune with
today’s and tomorrow’s realities and challenges.

The Alliance reaffirms that, building on existing initiatives, there is a need to further
promote multi-disciplinary research on CSR at European level, in particular on its
impact on competitiveness and sustainable development. Closer integration with
universities and scientific experts as well as continuous dialogue and cooperation
with civil society are essential in this respect.

An important contribution to Europe’s future competitiveness and sustainability will
depend on education taking a leading role in the CSR agenda. The Alliance will
encourage the integration of CSR and sustainable development related topics in
traditional courses, in the curricula of future managers and graduate students, in
executive education and in other educational institutions.

HELPING TO MAINSTREAM CSR AND DEVELOP OPEN COALITIONS OF
COOPERATION.

Considering the wide-ranging nature of CSR and the diversity of the European and

international business landscape, the partners of the Alliance have identified

several priority areas for action:

- Fostering innovation and entrepreneurship in sustainable technologies, products
and services which address societal needs

- Helping SMEs to flourish and grow:

- Assisting enterprises to integrate social and environmental considerations in
their business operations, especially those in the supply chain

- Improving and developing skills for employability

- Better responding to diversity and the challenge of equal opportunities taking
into account the demographic changes alongside the rapid aging of the
European population

- Improving working conditions, also in cooperation with the supply chain

- Innovating in the environment field with a special focus on integrating eco
efficiency and energy savings in the product and service creation process

- Enhancing pro-active dialogue and engagement with all relevant stakeholders

- Further addressing the transparency and communication challenge to make the
non-financial performance of companies and organisations more
understandable for all stakeholders and better integrated with their financial
performance

- Operating outside the borders of the European Union in a socially and
environmentally responsible way as companies do inside the European Union



These priority areas will be addressed by “open coalitions of cooperation” bringing
together interested companies ready to tackle these issues in the form of
“laboratory meetings” in order to explore and to develop joint operational projects,
in partnership with relevant experts and stakeholders and with the backing of the
European Commission.

ENSURING AN ENABLING ENVIRONMENT FOR CSR

With the new European Strategy for Growth and Jobs and through its initiative on
better regulation, the European Commission and EU Member States have
committed themselves to set up and strengthen a business-friendly environment in
which entrepreneurs and enterprises can flourish and grow.

In addition, the European Commission will step up its policy of promoting the
voluntary and innovative efforts of companies on CSR, by encouraging good
practices and their dissemination in a strengthened partnership with business and
all relevant stakeholders as well as the national authorities. It will do this also by
being consistent across the policy areas and integrating the promotion of CSR
where appropriate. To succeed in their joint mission, the partners of the Alliance
will capitalise on equivalent alliances developed at national level and will inspire
and support similar initiatives in countries where there is interest in doing so. The
Alliance supports the organisation of review meetings with all stakeholders, starting
in 2006, to take stock of progress made in relation to the recommendations of the
European Multi-stakeholder Forum on CSR and of other trends, developments and
innovations in CSR.

CONCLUSION AND NEXT STEP

Commitment, mutual trust and dialogue are vital for the success of this Alliance.
The Alliance will be what its partners will deliver on the agreed initiatives and
priority areas. The partners agree that for coordination and communication
purposes, the Alliance will rely on existing business driven structures actively
involved in the CSR domain. The partners of the Alliance agree to take stock
through high level meetings and to also communicate the Alliance results in the
context of the European Strategy for Growth and Jobs.

Time has come to make Europe a Pole of Excellence on CSR. The Alliance is
formed to make it happen.



